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understand and employ this
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possess a potential of
incalculable benefit for
all mankind.

WE MEAN COLUMBIA
COLLEGE IN THIS SPIRIT
OF HUMANITY'S CAUSE.

COLUMBIA COLLEGE
FOUNDED 1890

THE COMMUNICATION ARTS
TELEVISI01V
RADIO BROADCASTING
ADVERTISING
DRAMATIC ARTS
MOTION PICTURES • PHOTOGRAPHY
VISUAL COMMUNICATION
SPEECH • EDUCATION
jOURNALISM • THE MASS MEDIA
LITERARY ARTS
and the liberal arts and sciences

540 NORTH LAKE SHORE DRIVE • CHICAGO, ILLINOIS 60611 • PHONE 467-0300

TABLE OF CONTENTS

Introductio n to the College . ... . . . .. ... .. . ............ . 4
Faculty a nd Administra tion. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 5
Student Guidance . ... . .. . . . .. . . . . .. ....... . .. . .... .... 10
Admissio n R equirements ... . ...... .. ..... .. . . .. . . ...... 10
Credits and Adva nced Sta nding . . . ..... . . .. . .. . ........ . 10
Acad emi c R egul a tio ns .. .. . . ........ .. .... . . .. . .. ... . .. II
Student Activities .. .. ... . . . .... . . ...... . .. . . . . ..... ... 11
Cultural Program .. .. ... . .. . . . .... ... ...... . .......... 12
Diplomas and Degrees ... ... . .. . . .. .. . .. .... . . .. ....... 12
R equirements for the Bachelors Degree . .... . . . .. . .. . .. ... 12
T elevisio n . ..... .. .. . . . . .. .. .. . . . . . .. . . . . .. . . .. . .... 16
R adio Broadcasting . . .. ... . .. . . . . . . .. . ...... . ..... .. .. 18
Motion Pictures . . .. . .. .. . .. ... ... . . . . . ... . .... .. . . . . . 19
Drama tic Arts .. .. . . . . . . .. . ... . ............ ..... . ... . . 20
Visual Communicatio n . .. ... ... . .... . ..... . . . . .... . . . . 21
Mass Co mmunicatio n Subjects .. . ..... ... ... .. . .. ... . .. . 22
G enera l Communicatio n Subjec ts . ... ... . .. .. . . . . .. . .. ... 23
Speech . . ... . .... . ; .. ... . . .... ....... . ..... .. .. . ... . 24
Adverti sing ..... .. ... . . . ... .. ...... . .... . . . .. ..... . . 25
English • J ourn a lism • Litera ture ... . . . .. .. ............. . 26
Basic Comm uni ca ti o n /E nglish La nguage Progra m ......... .. 28
Social Science . . ......... ... . .. . . . .. . . . . . . . . . . ... ..... 29
Contemporary Social Studi es Progr am .. . . ... ... ... . . .. .. . 30
Science . . . .. .... . . .. .. . . . ... . ... .... . ... .... . . ...... 31
Huma nities . .. . .. ..... ... . ... . . . . .. . .. . . . . . . . .. .. .. . 31
Educati o n . .. . .. . .. . .. ....... . . . .... . ... . . . . .. . .. . . . 32
Mass Co mmunicatio n Progr am for Foreign Stude nts . . .. . . . .. 34
Center For N ew 1\fusic .. .. . . . ... .. .. . .. .. . .. . . . . .. . . . . 35
T uiti o n an d Fees ..... .. . ... . .. . ... . .. . . . . . . ..... . .. .. 36
School Calend ar . .. .. .. . ..... .. . . . . . . . . ... . ..... .. . .. . 37

3

COLUMBIA COLLEGE
COLUMBIA COLLEGE was founded in 1890.
For three quarters o f a Century, COLUMBIA COLLEGE has served
a special purpose with singular distinction in the community of
American colleges.
COLUMBIA COLLEGE has concentrated on providing a full college education centered on the creative arts, application and
social benefit of the media and methods of communication and
the literary, theater and speech arts.
Such special educational attention joins a progra m of study
uniquely focused on contemporary issue and event in the social
sciences, humanities, sciences and literature.
COLUMBIA coLLEGE is a small, specialized, "downtown" college.
It has achieved excellence, not by educating only the endowed
few, but by encouraging the many to use their abilities to the
fullest. The College is organized to educate and attend to students as individuals and to provide them with a challenging intellectual experience and a practical beginning to their way of
professional life.
It is the College's aim to educate, to stimulate and to give its
students possession of the knowledge, arts and skills which permit them to live fulfilling and rewarding lives in dignity and
active benefit to th eir fellowmen everywhere.

COLUM BIA COLLEGE provides a stimulating, practical study
environment designed and equipped for the most up-to-date
learning-by-doing. This occurs under a celebrated Faculty engaged on their record of humanity-and prominence, experience
and important achievement in the fields represented by the subjects they teach.
Within a college program of liberal-arts education leading to
the Bachelors Degree, coLUMBIA coLLEGE provides the student
with a preparation to work successfully as creator, performer or
educator in fields which employ the creative arts as communicative process.
COLUMBIA COLLEGE

a continuing pioneer in communication-arts education
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Faculty and Administration
Members of the Columbia College faculty are leaders in the
fields of communication and the academic professions of the arts
and sciences. They are selected on the basis of their ability to
provide effective instruction through stimulating presentation.
The faculty members are teaching specialists in courses which
correspond to the areas of professional and academic specialization in which they have achieved particular prominence.

VISUAL COMMUNICATION

AUBREY AMEY
B.F.A., Carnegie Institute of Technology
Design Consultant

EDUCATION

FLORENCE BAKER
M.A., Northwestern University

SOCIAL SCIENCE

HARRY BARNARD
Biographer, Writer, Columnist

MOTION PICTURES

HUMANITIES
Artist-in-Residence

JOURNALISM

POETRY

WRITING

ADVERTISING

LIBRARIAN

JACK BEHREND
B.S., Illinois Institute of Technology
President, Behrend's Inc.
HARRY BOURAS
Artist, Writer
WILLIAM BRADEN
M.S., Northwestern University
Chicago Sun-Times
GWENDOLYN BROOKS
Pulitzer Prize for Poetry
JACK CONROY
Author, Critic
JAMES R. COUFAL
B.A., University of Nebraska
Copy Supervisor, L eo Burnett Advertising Inc.
HUBERT E. DAVIS
M.A.L.S., Rosary College
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MASS COMMUNICATION

MUSIC • JOURNALISM

SPEECH

WRITING

JOURNALISM

MOTION PICTURES

EDUCATION • PSYCHOLOGY

DO N DE MICHEAL
Editor, "Downbea t" 1\Iagazine
H ERi\I AN FELL
i\LF.A., Goodman i\Iemorial Thea ter
R adio Producer-Director, WBB~ r . C.B.S.
HOYT FULLER
B.A., Wayne State University
Managing Editor, Negro Digest
SA.i\ IUEL GADD
Writer & Liter ar y Editor
HANS GRAFF
B.A., University of Vienna, Austria
Presid ent, Cinegraph Co.
KEITH HOOVER
Ph.D., Northwestern Universi ty

SOCIAL SCIENCE

THE REVEREND JA IES G. JO NES
B.A., Canterbury College, Ind.
B.D., Nashotah Seminary, Wis.
ExecutiYe Secretar y, Episcopal Charities,
Diocese of Chicago

SOCIAL SCIENCE

J U LI AN KANNE R
1\I .A., U ni versi ty of Chicago

SOCIAL SCIENCE

ABBAS KESSEL
Ph.D., Universi ty of Chicago

SOCIAL SCIENCE

IRA A. KIPNIS
Ph.D., & J.D., University o f Chicago

MOTION PICTURES

FRED LASSE
Producer, Visual Educational Films, Inc.

MOTION PICTURES

STAN LEY LAZAN
B.S., Illinois Institute of Technology
Cinematographer, WGN-TV

ADVERTISING
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GEJ\'E D EKOVIC
President, Comm un ica tion R esearch/
Planning Inc.

DOROTHY LE FOLD
Vice Pres., Amer. l\ Ierch. l\I'gmt. Corp.
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SOCIAL SCIENCE

SPEECH

ADVERTISING

ENG LISH

TELEVISION

BROADCAST JOURNALISM

SIDNEY LENS
Author, Journalist, Lecturer
i\IURIEL LEVIN
B.S., Northwestern University
JAY LEVINSON
B.S., Uni versity of Color ado
Copy Supervisor,
Leo Burnett Advertisi ng I nc.
PIERRE LONG
B.A., M.A., Northwestern University
TH AINE LYMAN
T echnical Director, WGN-TV
lZOBER T D. MANEWITH
ll.S.J., M.S.J., Northwestern University
R adio N ews Supervisor, WGN

V I SUAL COMMUNICATIONS

LYLE MAYER
B.A., Institute of Design
President, Rose & M ayer Inc.

TELEVISION

DONALD MILLER
B.A., Butler University
Producer-Direc tor, WGN-TV

TELEVISION

EDWARD L. MORRIS
B.S., University of Louisville
Program D irector, WTTW-TV

WRITI NG

TELEVISION

MOTION PICTURES • JOURNALISM

SPEECH •

EDUCATION

HOKE NORRIS
A.B., W a ke Forest Universi ty
Nieman Fellow, H arvard U niversity
Literary Editor, Chicago Sun Times
NORMAN G . NOWICKI
Ph.B., M arquette University
Producer-Director, WGN-TV
JOHN K. OXMAN
M.A., Northwestern Uni versity
N ewswriter-Editor, CBS-TV
SUE ANN PARK
M.F.A., School of Dra ma, Yale University
Supervisor, Voice & Speech, Goodman
Memorial Thea ter
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RADIO • TELEVISION

FENCING

THEATER ARTS

LITERATURE

ROBERT K. PARMACEK
B.S., Wharton School of Commerce,
University of Pennsylvania
National Collegiate Fencing Champion, 1953
ALAN PETERS
Actor, Director, Producer
HARRY MARK PETRAKIS
Author, Lecturer

VISUAL COMMUNICATIONS

HERBERT PINZKE
Institute of Design
President, Herbert Pinzke Design

VISUAL COMMUNICATIONS

WILLIAM S. ROSE
Institute of Design
Vice-President, R ose & Mayer Inc.

SCIENCE

MUSIC
Composer-in-Residence

TELEVISION

VISUAL COMMUNICATIONS

JOURNALISM

THEATER ARTS

SCIENCE

VISUAL COMMUNICATIONS
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AL PARKER
Columbia College
Featured Radio-TV Performer

ALLEN ROVICK
Ph.D., University of Illinois
WILLIAM RUSSO
Composer, Writer
DONALD SANDERS
B.S., Columbia College
Operations Director, WNBQ-TV, N .B.C.
JOSEPH STERLING
B.S., M.S., Illinois Institute of Technology,
Institute of D esign
Magazine Photographer
C. SUMNER STONE
M.A., University of Chicago
LUCILLE COLBERT STRAUSS
Actress, Director, Producer
ERNEST SUKOWSKI
Ph.D ., University of Illinois
LEO TANENBAUM
Institute of Design
President, Tanenbaum D esign Associates
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VISUAL COMMUNICATIONS

JOURNALISM

ENGLISH

TELEVISION

MOTION PICTURES

JOURNALISM

lR VI i'\C T I TEL
B.A., Brookl yn Co llege
Direc to r o f D es ig n , G ra nt-J aco b y I nc.
IC HOLAS VON HOFFi\fA N
C hi cago D ail y N ews
GEORGE WATSON
~ f. S. , U niversity of Jlli no is
D irecto r, \ Va tson Guidan ce Service
DUA E WEISE
B.S.E.E., U ni versit y of C in cinna ti
~ f. B.A. , U ni versity o f C hi cago
D irec tor o f Eng in eering, \\ TTW-TV, Chi cago
CORDO N WEISENBORN
Motio n Picture Director
ALBERT P. WEIS~fAN
Vi ce-Pres., D ir. o f Public R ela ti o ns
Foote Cone & Beld ing Advertisin g Inc.

THEATER ARTS

RI CHARD K. W ILCOX
M.F.A., Yale U ni vers ity Drama School
Scene D es ign er, Goodma n M emori al Theater

SOCIAL SCIENCE

EUGENE S. ZE~fANS
M.A., Un ivers ity o f Chicago
Executi ve Director, J ohn Howard Associa tion

Officers and Administration
~ flRR ON

ALEXANDROFF . .. .. . .... ... .... . . .. . President

\VOLFRA~f

J.

DOCHTERMANN ... . ..... .. . .. .. .. .. D ea n

J UN E RODGERS . . ........ ... . ....... .. . . . .... R egistrar
CAROL LEE FI NDE R ... ... . Di rector, Adm inistrati ve Servi ces
BARBARA H AYES ....... . ........ ... ... . .. . ... . . Bursa r
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The Student Guidance Program
The g uid a nce progr am provides a lo ng-range ser vice to students. It is initiated when stude nts e nter the College a nd co ntinu es to o perate for their b enefit
lo ng after they h ave grad uated and h ave taken their places in the professional
world.
Caref ul evaluation of the e nterin g student 's interes ts, apt itudes a nd ab ilities
provides guidance counselors with a factua l b asis for assisting the student in
selecting th e program of study for which he has the greatest pote nti ality for
su ccess.
C lassroom instructio n is planned to m ee t the needs of the indi vidual student,
so that the gr ea tes t o pportunity is provided for the develo pme nt of his special
a bilities. In regu lar faculty co nfer ences his progress is discussed a nd his progr am of study is arra nged to provide specia l ass istance where n ecessary.
\1\Th e n the student has completed hi s studi es, th e Grad u ate Placement Service a ids him in obta ining a position for which h e is best q u alified.
T h e Graduate Placement Service is ava ilab le to the a lumnus for ad vice and
ass istan ce in securing or changing positio ns. It provides informa tion o n job
opportuniti es. It is an ilablc to him for the techni cal adv ice and inform ation
h e may n eed in hi s work. It m:-tintains a n interest in and follows his growth
and dc,·clo pment thro ugh his professional career .

Admission Requirements
Before being accepted by th e College, each a pplica nt must provide evide nce,
through indi vid ual confere nce, correspo nde n ce or examination when indicated,
th at h e h as the qua lifications and apt itudes to pr epa re successfully in any of
the fie lds for whi ch Columbia College o ffers a preparation . The app li ca nt must
furni sh satisfactory char acter refere nces an d must be a high school graduate.
Under special circumstances, success ful passin g of the "Ge neral Edu ca tional
D evelop me nt Tests" may be accepted in li eu of high school graduation.
A transcript of th e prospective student's high school r ecord and transcripts
o f study from a ny colleges attend ed ar c r equired. Perso ns from for eig n countri es
d esiring adm ission must include character references a nd all records of their
previo us ed ucation ·with th eir :-tppli cation.

Credits and Advanced Standing
T he unit of credit used by the College is th e Sem est er H our, wh ich is equal
to 17- 18 class hours o f instruction.
r\d va need standing is giYen to all st ucle n ts who present satisfactory evidence
of previo us study from an instit uti on of higher lea rn ing. Students may obta in
a n eva lu ation of th eir pr evious collegiate work by submitting a transcript of
their credits to the R egistr ar.

Students at large
St ude nts who do not initia ll y elect a specific degree progTam may register
as "studen ts at large" a nd may elect, with th e approval of the R egistrar, subj ects
to meet their particular interests and needs. Such st udents m ust select a specific
degree program at the completion of 16 Semesle1· Hours of study.
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Academic Regulations
CONDUCT

Mature, ethical co nduct, consistent with the high purpose of the College
and the serious educat io nal objecti ves for which the student was accepted for
admission, is expected at all times. Any problem involving the d eportment of
a student will be referred to the D ean of the College for action.
The Co llege emphasizes the student's r espo nsibility for conscie ntious prepar a tion of assignme nts a nd the fr equent interdependence of students upon one
a nother in regards class p rojects that require a n indi vidual contributio n to the
group effort. Where a student 's lack o f interes t, inad equate prep ar atio n or
absence d etracts from the achievem ent o f the group objectives, he will, upo n
the recommend ation of the instructor, be dropped from the class.
ATTENDANCE

Stude nts are exp ected to a ttend all class sessio ns o f the co urses in wh ich they
are r egistered. It is the res po nsibility o f the student to obta in an excuse for an y
excess absence a nd to arra nge with th e instructor to make up the work missed.
GRADI NG

The grading system used b y the College is as follows: A- Excellent; B- Good;
C- Satisfactory; D- Passing; F-Failure; I-Incomplete. A grade of Incomplete
(I) may be given a stude nt who h as no t h anded in certa in assignments, but was
otherwi se d oing p assing work. An "I" grade not r emoved b y the e nd of the
term immedia tely following automa tically becom es an " F" grade.
The College r equires tha t a student m aintain a min imum grad e average of
"C," for each term in which he is e nrolled . No student who falls below this
sta ndard m ay r e-register for a no ther term unl ess he h as obta ined special p ermission of the D ean of the College. Students placed o n "Pro bati on" for r easo ns
of scholarship must sa tisfy the co nditions of probatio n during their next term.
Otherwise, they will be subject to dismissal from the College.
The attention of all students is called to the requirem ents for the D egree as
shown o n the following p ages. At the time o f registration, the R egistrar will
make ever y effort to guide the student in the selec tion of specific subjects that
m eet D egree r equireme nts. It is the respo nsibility of the student, however, to
take these r equirem ents into consideration when selecting his program of study.

Student Activities
The College's program o f student activities is designed to supplement the
"classroo m" and to provide a full opportunity for the exercise of stude nt interests, pro fessio nal associatio n, cultural exp erie nces, social activity, a nd for
informa l m eetings between students a nd faculty.
This includes the Co llege n ewsp ap er, the publishing a nd display of outsta nding student work, exhibits of art a nd pho tography, m usical progra ms, specia l
lectures, student council, stude nt mee tings with prominent people in the arts,
co mmunicatio n professio ns a nd those who have special associati on with sig nificant events, film showings, a nd campus chapters of pro fessiona l orga niza tions.
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Cultural Program
The Artist and Composer-in-Residence
Columbia College provides an exceptional cultural enviro nment. Part of this
is o btained by the attenda nce of a uniquely accomplished faculty in the arts,
humanities and literature.
Of parti cular significance is the distinguished presence of the College's outstanding artists-in-residence. Harry Bouras, Artist-in-Residence, is a celebrated
America n ar tist and a n ex traordin ar y teac her and scholar. William Russo,
Composer-in-Residence, is a composer of world stature and occupies a first rank
in contemporary music.
The y are responsible for directing student experiences in the arts, the planning of exhibits and concerts, discussio ns with students and consultation with
the Faculty, a nd for making the arts a signifi ca nt p art o f the entire life of the
College.

Diplomas and Degrees
Columbia College offers the following:
ASSOCIATE I N ARTS

In Speech a nd Communication Arts
BAC H ELOR OF ARTS

BACHELOR OF SPEECH

In Speech and Communication Arts

Requ irements for the Associate Degree
to

Students who are interested in concentrated professional education m ay elect
work for the Associa te D egree.

The requireme nts for this degree arc the sa tisfactory completion of 66 Semester Hours of study, of which 42 should b e selected from Section I of the
catalog, and the b ala n ce selected from the curriculum a t large.
Students who obtain the Associate Degree may continue their studies for a
high er degree. All work co mpleted in satisfaction of requirements for the
Associate Degree will be recogni zed towa rds satisfaction o f requirements for
higher degrees.

Requirements for the Bachelor' s Degree
The Ba che lor's D egree is awarded students who complete 132
Sem ester H ours of acceptable study. Students transferring credits
from o ther co lleges must complete a minimum of 36 Sem ester
Hours in residen ce a t Columb ia College . Subject requirem e nts
for transfer students will be adjusted on basis of equivalent or
related courses tah en at other institutions. Curriculum requirem e nts for the Bach e lor's D egree are given on pages 1.2 , 13, J.l
and 15 follo w ing.
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NUMBER OF SEMESTER
HOURS REQUIRED

AREAS OF STUDY AND SUBJECTS

8

MASS COMMUNICATION .

Mass Communication 1
Mass Communication 2
Communication Projects 1
6

VISUAL COMMUNICATIONS

Visual Communications 1
Visual Communications 2
Photography I
. . . . . . . . . . . . . . . .. .. . .. . 18
Fundamentals of Television
Television Studio Facilities I
Fundamentals of Motion Pictures
Radio Broadcasting 1
Journalism I
Theater 1
Audio-Video Principles I

BASIC AREA PROGRAM

MEDIA OR AREA CONCENTRATION . . . . . . . . . . . . . . . . . . . . 38

This is the student's major field of study. It is selected by the
student with Faculty counsel in accord with the student's interests,
abilities and goals. Programs outlined below are designed to
guide students to a thorough and practical experience in their
main field of interest. Subjects may be varied as appropriate to
individual student needs. (Numbers in parentheses show number
of credit hours to be earned in subject.)
Production-Arts Program

TV Studio Facilities 2 (2)
Photog-raphy 2 (2)
Stagecraft I (2)
Color & Video Tape (2)
TV Production Workshop I (4)
Visua l Communication 3 (2)
Lighting I (2)

Television

TV Production Workshop (8)
TV in Education (2)
Broadcast Writing 1 (2)
Broadcast News (2)
TV Programming & Mgmt. (2)
News Film (2)

Film Production I (2)
Photography 3 (2)

OR

Motion Pictures

Film Studio Production (4)
Documentary Film (4)
Editing and Effects (2)
Introduction to Animation (2)
Sound on Film (4)
Motion Picture Writing 1 (2)
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literary Arts • Journalism

Feature Writing (2)
Interviewing (2)
Puhlic Relations 1 (2)
Electives (10)

News Writing 1-2 (4)
News Workshop (4)
Broadcas t News 1 (2)
Poetry 1 (2)
Fictio n Writing (4)

(6) selected fmm

!

Playwriting
Broadcast Writing
Advertising Copy Writing
Comedy Writing
Moti on Picture Writing

Performance • Acting

Speech 3 (2)
Acting Workshop 1 (4)
Advanced Acting Workshop (16/24)
Electives (8)

Body Technique 1, 2 (4)
Stagecr aft (2)
Ma keup (2)

Performance • Broadcast Media

Effective Speech I (2)
Interviewing (2)
Radio Broadcasting 2, 3, (8)
News Writing 1 (2)
Broadcast News I (2)
Advertising I (2)
Electives (8)

News Film (2)
TV-Radio Sports (2)
TV Announcin g (2)
TV Stud io Facil ities 2 (2)
Broadcast Management (2)
Broadcast Writing I (2)

SPECIAL AREA CONCENTRATION

Sequence may be taken in combination with major area concentration, in which "special area" would substitute for required
subjects in the major area.
Visual Communication

Advertising

Visual Communication 3, (4)
Photogra phy 2 (2)
Photography 3 (4)
Audio-Visual Materials (2)
L ighting 1, 2 (4)
Scene D esign I (2)
Special Effects (2)

Genera l Advert ising (2)
Advertising Copy Writing I (2)
Marketing I (2)
Market Research I (2)
Advertising Media (2)
Advertising Produ ction (2)
Retail Advertising (2)
Advertising Workshop (6)

Speech and Public Discussion

Speech 3 (2)
Phonetics (2)
Effective Speech I , 2 (4)
Debate (2)
Conference & Discussion Leadership (2)
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4

SPEECH
ENGLISH

•

LITERATURE

22

English Composition I, 2, 3, (6)
Literature Subjects (10)
English, J ournalism & Literature Electives (6)
SOCIAL SCIENCE . . . . . .. .. . . . . .

. . . .. .. 20

United States History (6)
Subjec ts selected from "Contemporary Social Studies" (10)
Social Science Electives (4)
SCIENCE .. .. . . . . . . .. . . . .

6

Science Today I, 2 (4)
Science, H ealth a nd Social Policy (2)
/ or science electives m ay be substituted
. . . . . . . . . . . . . . . . . . 10
Contemporary Culture I (2)
Music (selected from) (2)
History of Art I (2)
History of the Theater I (2)
Philosophy I (2)
/ or literature subj ects may be substi tuted

HUMANITIES . . . . . . . . .

TOTAL REQUIREMENTS . . . . . . . . . . . . . . . . . . 132

REQUIREMENTS FOR TEACHER EDUCATION

Students who expect to qualify as fJubli c school teachers in
Speech and Communication-Arts must meet State requirements
in terms of edu ca tional courses and student teaching. Th e follo wing seque n ce of subjects conform s to the req uirements of th e
E xamining B oard of th e State of Illinois.

Speec h and Communicatio n Arts
English L anguage Arts
Social Science . . . . .
Humanities . . . . . . .
Science/ M athematics ..
H ealth & Phys ical Education .. .
Educational Psychology .. . .. .
Methods of Teaching Speech ..
H istory/ Philosop h y of Educa tion
Stude nt Teaching . . . .
Electives in Education .. .. . .
Ge neral Electi ves .. . .. .. .. .

42
22
20
10
6

3
2
2
2
5
6

I2

Total Requirements for Teacher Education .. . . . .. 132
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SECTION I
TELEVISION • RADIO BROADCASTING
i\ 10TIO N PICTURES • DRAJ\1ATIC ARTS
SPEECH • VI SUAL COJ\1J\1UNI CATI ON
PHOTOGRAPHY

Television
T elevision has given a new dimension to American life. As
an ente1·tainmenl m ediu m it tn·ovides an incredible quantity and
variety of enlalainmenl. As an educational vehicle its apjJlications are almost limitless. It has given a f1·ont seal to scenes and
even ts that millions cou ld othenvise only imagine. It has made
th e view ing of th e most unusual commonp lace.
In its develojnn enl , Television has given rise to an amazing
array of allied fi elds and has mullifJlied th e activities of many
others. This has crea led un jJrecerlented, almost world-wide, caree1·
ofJfJm·tunities in this n ew fi e ld whose deve lopment has only just
begun.

FUNDAMENTALS OF TELEVISION (1)t.', (2)*

A general introd uction to th e basic practices and terminology of Television.
Class surveys telev ision studio equipme nt, personnel, programming and production , fi lm, music and TV advertising.
TELEVISION STUDIO FACILITIES (1-2-3), (2)

Practical experie nce in opera ting the various types of studio equipm ent, TV
cameras, "switch er," audio, film fa cilities. Control room, "telcci n e," TV studio
operation:
TELEVISION PRODUCTION (1), (2)

The Telev isio n Producti o n course is an intermedia te workshop in TV
ti o n. Jt integra tes the usc of all TV studio facilities-cameras, lights,
props, co ntrol-room operation, audio equ ipment, music, fi lm, e tc. The
obtains experience in a nalyzing the TV script, p lotting camera shots,
producing and directing the various types of Television shows.

producscenery,
student
a nd in

TELEVISION PRODUCTION COMMERCIALS (1), (2)

' 'Vorkshop conce ntrat ing on the sp ecial problems of producing and "airing"
television "commercia ls"; films, slides, "balop," cards and artwork, special devices a nd "live" commercials. Control room procedures for handling "commercial" inserts. Crea tion a nd producti on of "commercials."
• Th e nrm1l1ers in th e first parenthesis, f ollowing each rourse, indicate h ow many semesters of
struiy are available in the course; th e 1111mbers in the second j1arenth esis indicate semes /f'r ho rns
of credit for each course.
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TELEVISION WORKSHOP (1-2-3-4), (4)

The Television producti o n W orkshop is a n advanced projec t in TV program
productio n. Various program formats are developed from ad age ncy or station
origination to "on-the-air" production in back-to-back program schedules. Concentrated exp eri ence in TV d irecting. Considera tion of r emote tel ecasts. (Prerequisite: TV Production and all basic TV courses.)
TELEVISION PROGRAMMING AND PRODUCT:ON SUPERVISION (1), (2)

The TV show budget and cost co nsiderations, procurement of talent and the
adm inistration · of production perso nn el and technical crews. The supervision
of a station's prod uction sch edule. The scheduling of programs.
PROBLEMS IN COLOR TV AND VIDEO TAPE PRODUCTION (1), (2)

An examin ation of the specia l production problems involved in color TV a nd
video tape production. (Prerequisite: Advanced standing in TV Production
sequence.)
TELEVISION ANNOUNCING (1-2), (2)

In practi cal, "before-the-camera" situations, the student obtains directed experience in TV commercial announcing and in "emceeing" TV features, demonstratio n, intervi ew, quiz, children, homemaker and audience participation
programs.
TELEVISION-RADIO SPORTS PROGRAMS (1), (2)

This class provides specialized study in all phases of sports programs. It includes
training in p lay-b y-play, studio sports shows, recapitulation from wire copy,
sports interviews, sports research , statistics for th e announcer and writer, and
production problems in the "on the scene" telecasting and broadcasting of sports
eve nts.
BROADCAST NEWS (1-2) , (2) & (4)

The production a nd presentation of television-radio news programs. Practice
in news a nnouncing, a nalysis a nd the broadcast editorial. Journalism for the
broadcas t m edia . News ga th ering, editing, writing and use of n ews services and
sources. Creating the current events documentary and special events program.
BROADCAST WRITING (1-2), (2)

Course d escription Section III
TELEVISION ACTING (1), (2)

Course description, Drama tic Arts Sec.
TELEVISION DRAMA (1), (2)

Course description, Sec. III
TELEVISION IN EDUCATION (1-2), (2)

Course description, Sec. VII
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Radio Broadcasting
Th e remarkable increase in th e number o f radio sta tio ns, th e
growth o f th e "sjJecial au di en ce" station , particu la rly in FM
mdio, and the stan da rdizfltion of th e "music, news and weat her"
program forma ls have made for a still growi n g 1·adio broadcasti ng
industry .
Th e radio su bject seque n ces are designed fo r th e practical
jne jJaration of th e prosjJective broadcaster or other assignments
in mdio sta tio ns and re lat ed organiza tions.

RADIO BROADCASTING I (1), (4)

A primary course in radi o broadcasting a nd r adi o statio n procedure. Provides
practi cal ex peri e nce in the main broad cas tin g fun cti ons: anno un cing, r ecord
musi c, "co ntrol board," broadcas t news, r adio writing, commercial procedures.
Radi o as a m edium of public ser vice and fo r ed uca tio n .
RADIO BROADCASTING II (1 -2-3 -4) , (4)

Station o per at io n within the "broad cast d ay." C lass offers integra ted practice
in th e various broadcasting fun ctions: a nnoun cin g, writing, prog ram building,
acting, sta ti o n ma nage me nt and p rogra m directing, ad vertising, sales a nd prom o ti o n an d r ecord programs.
SPECIAL INTEREST PROGRAMS (1) , (2)

Program materi a l a nd broadcast projects for the specia l interes t r ad io-television
aud ie nce. Farm and rural, " co untry-wes tern, " " R a nd B" music specialties.
Fo reig n lan g uage programming. F~I cultural. Special a udi e nce statio n o rga niza tion .
INTERVIEWING (1), (2)

Co nce ntra ted experi ence in inter viewi ng for th e press and broadcast m edia.
Inter view plan ning. Techniques to cr ea te informa ti ve or provocative inter views.
~-I e th ods o f q uesti on ing a nd commentary. Prohibitions. Orga nizing and modera ting the broadcast di sc uss io n show.
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Motion Pictures
Th e o bjectives of th e Co lum bia College p mgram of study in
motion pict w·es are th e development of a sou nd fi lm sen se in th e
stu dent and a workin g sk ill in p rofession al motion picture production . Th e sequ en ce covers th e creative fun ction s an d " m ech anics" of motio n jJicture jJhotography, film editing, W?·iting,
techniques of film pmd uction an d utiliza tion of film .
I n add itio n to th e ma n y cm·eers avai lable in m otion pictta es,
ojJportunit)' and achieveme nt in oth er fi elds is much enhanced
by a know ledge of fi lm jJm du ctio n, basic fi lm skills an d th e
overall ability Lo use fil m effective ly.
FUNDAMENTALS OF MOTION PICTURES ( 1), (2)

A gen eral survey of the mo tio n picture field. T ermino logy. Introducti o n to
basic equipment, techniques a nd processes. T yp es o f mo tio n pictures. Commercial procedures. History of the motio n picture.
FILM PRODUCTION I (1·2), (2)

Elementary ca mera techniques, picture compositio n, use o f light sources a nd
light meter. Introductory optics. Film t ypes. D eveloping the "script." Planning
a productio n. Bas ic film editing and cutting. Indi vidual student projects in
pla nning, fi lming a nd editing a film. U se of projecti o n equi p ment.
PROBLEMS IN FILM STUDIO PRODUCTION ( 1-2) , (2) & (4)
Basic stud io techniques of cinematography. Lighting. Special problems of composition, texture, so und and editing. The dramatic sequen ce on film. Product
photograph y. Producing th e " TV Commercial." Pro fessio n al studio procedures.
DOCUMENTARY FILM PRODUCTION (1-2-3-4), (2) & (4)
The co urse will incl u de th e crea ti o n a nd producti o n of doctumentary films for
educatio nal, co mmerci al a nd e nterta inment purposes and as social co mm ent ar y.
NEWS FILM (1), (2)

T he pla nning and productio n of n ewsreel film a nd n ews fil m shorts for use m
televisio n n ews programs.
MOTION PICTURE WRITING (1 -2), (2) Co urse d escripti o n Sectio n 111
FILM EDITING AND SPECIAL EFFECTS (1), (2)
A practi ca l study of e ditin g sys te tns, opti cal a nd la bo ra to ry e ffec ts, "A" and "B"

ro ll p reparati o n, sp licing tec hniqu es, so und a nd music co nforming, etc.
INTRODUCT ION TO ANIMAT ION (1), (2)

Understa ndin g and practi cal work in ar t a nd eel prep ar ation, stop moti on,
cartoonin g, r egistra ti o n methods, ca mera a nd stand selection and usc.
FI LM SOUND (1), (4)

Do ubl e a nd single system recording methods, optical a nd magn eti C m strum entation. A stud y of current mi xing, tra nsfer a nd r e-r ecording techniqu es.
SEMINAR IN FEATURE FILM (1), (4)

A special study o f the techniques a nd procedures in volved in producing the
fea ture film . Includes criti cal study o f exa mples o f significa nt motion pictures.
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Dramatic Arts
T he Dramatic Arts Pmgram is design ed jJrimarily fo r students
who are saious ly in terested in jJreparing for jJrofessiona l acting
or directing objectives in te levision, in t he theat er, and in motion
jJictures.
It jnovides intensive trai n ing in ac ting and accomj)(mying
study in sjJeech and relat ed th eater arts subjects under th e direction o f th e most quali(ted instructio nal sta[J.
Through regular stage jJresentations of signi(tcant plays and
the jJmductions o f the television and motion jJicture d e jJartmen ts
of the College, the acting "major" has excejJtional opjJortunities fo r obtaining jJerf ormance exjJCrience in a ll of the acting
mediums.
With facul ty apjJrova l, students may se lect t he D ramatic-A rts
Pmgram as t heir area o f jJrofessiona l concent ration. T he student's
program in acting will be determined on an individua l basis to
jJrovide a maximum ojJportunity f or pro fessional develojJment.
Admission to advanced acting sub jects will depend on the student's jJmgress and potential.
Students who are in terest ed only in acting o bject ives may enmil as "sjJecial students" jJroviding their jJmgrams wi ll, in t h e
ju dgment of the Co llege, jJermi t them to achieve their ob jectives.

THEATER I (1-2) , (4)

Basic tra ining in ac ting technique, stag ing a n d thea ter arts. Introductor y problems in char acteri za tio n and inter pr eta tio n. Exer cises in dram atic improv isa ti o n,
just ifica ti o n, sense m emor y, obser va ti on and conce ntra tio n.
ACTING WORKSHOP I ( 1-2) , (4)

R ehearsal a nd perform a nce of scen es fro m r epresen ta tive p lays. Con tinui ng co nce ntrati o n o n ''workshop exercises."
ADVANCED ACTING WORKSHOP ( 1-6), (8)

A n advanced worksho p in acting p ro blems. T hi s profess ional level experi ence
in cl ud es p art icipa ti o n in prod ucti o ns staged for p ubli c p erfo r mance and in te nsive st udi o work. (P ar ti cipation by Fac ult y selectio n)
·
BODY TECHNIQUE ( 1-2) , (2)

Exercises a nd techniques to achi eve effecti ve bod y r espo nse a nd co ntro l as a
process of ch a racteriza tion . Second term, fencing.
TELEVISION ACTING (1), (2)

Act ing techni ques as they are ad ap ted to th e m ed ium of T elev isio n . T h e class
d evelops a "camera co nscio usness" in th e stude nt a nd provides tra ini ng in moveme nt for T V.
PRINCIPLES OF DI RECTING (1 -2), (4) & (8)

Bas ic theor y o f di recting. Pla y a na lys is. Prepa r at ion of " D ir ector's boo k." T h e
di rector's rela tionship to the acto r a nd o th er crea ti Ye product ion assig nmen ts.
Special di rect io n p rojects in stage a nd teleY ision. (Pr erequ isite, Facu lt y selectio n)

20

COLUM13IA COLLEGE

Visual Communications
Th e course sequence in visual communication jJrovides an
essential esthetic and jJractical dimension to study of the arts and
media of communication and can imjJortantly contribute to all
n-eative worh .
Based on a contemjJorary application of the Bauhaus con·
ce jJts, students in vestigate the phenomena of form, space, color,
motion and textuTe and seek an understanding of the visual
environmen t.

VISUAL COMMUNICATION I (1), (2)

A basic course d e finin g the elements which form our visual language. Elementar y workshop and found ation for Visual Composition II.
VISUAL COMMUNICATION II (1), (2)

Appl ica tion of course I concepts to advanced problems. Use of our vis ual language in a professional world.
VISUAL COMMUNICATION Ill ( 1-2) , (4)

Advanced workshop.
PHOTOGRAPHY I (1), (2)

An introduction to the visual, comm unication a nd technical aspects of photography. Camera, darkroom and prepara tion methods are studied. Assignments
are a pproached individually by each stude nt.
PHOTOGRAPHY II (1), (2)

Further in ves tigation of th e photographic medium.
PHOTOGRAPHY Ill (1 -2), (4)

Advanced workshop assig nments.
LIGHTING (1-2-3), (2)

A co mprehensive stud y of lighting with ap p lication to television, stage and
mo tion pictures. A consideration of scenery, costumes and dramatic objectives
in relation to light ing. Lighting co ntro l, arrangement and lights and lighting
equipme nt. Interior and exterior lighting a nd the creation of mood and special
effects.
SCENE DESIGN (1 -2), (2 )

Training in sce ne d esign and drafting, ar chit ecture an d ornament research.
Scenery a nd staging techniques.
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Mass Communication and Social Process
These required subjects aim at a heighten ed understanding of
the role and effect of communication methods and media in th e
nature and development of societies.

MASS-COMMUNICATION (1) , (2)

The processes and media of mass-communication: development, social effect and
influence, current issues and p erspectives.
MASS-COMMUNICATION II (1), (2)

A continuation of Mass Communication I.
COMMUNICATION PROJECTS (1-2), (4)

Individual student projects under Faculty guidance in the creative ap plication
of communication methods or media to: illuminate or produce an "in depth"
study of a social problem or current issue; focus attention or organize opinion;
disseminate information; or, as a means of effective education. (Sr. year standing
or consent of Dean) Students from foreign countries will concentrate on a
practical study of the application of communication faciliti es or techniques to
educational, informational or cultural projects in underd eveloped regions.
COMMUNICATION, PROPAGANDA AND PUBLIC OPINION (1), (2)

A broad study of major propaganda campaigns a nd the communication of the
policies of n ations. Survey of propaganda techniques and strategy, with special
emphasis on the use of radio, television and motion pictures. Problems of measurement and effectiveness of propaganda will be discussed from the standpoint
of organizatio n, pla nning and programming, and control.
WORLD BROADCASTING AND COMMUNICATIONS (1), (2)

Study of the broadcasting standards and practices of various countries of the
world. Role of broadcasting in intercultural exchange and international relations.
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General Communication Subjects
Th e sub jects sh own in t his section have broadened ajJjJlication
to a number of th e comnwnication-arts. Th ey are fJar t of the
requiremen ts f or some objectives an d/ or t hey may be taken as
electives.

AUDIO-VIDEO PR INCIPLES ( 1), (2)

Prac tical study o f fund am ental electroni cs a nd th e p ri ncipals a nd o p erati on of
audio- video equipment a nd broadcas ting a nd r ela ted techni cal fac ilities.
SPECIAL EFFECTS ( 1), (2)

The student will learn to build mod el a nd d ioram a units a nd study the integr ati on of mod els a nd " live" sets. T his class will give special a ttentio n to the
producti o n o f visual e ffects (ra in, snow, etc.), and to the pro blems of prop
procurement a nd the methods used to p ro vide unusu al effects.
AUDIO-VISUAL MATERIALS ( 1-2), (2)

The productio n a n d use o f a udio-visu al ma teri als as communi ca tio n techniq u es.
Slide a nd stri p film. P ho togra phic a nd art displays. So und a nd recording tech niques. A rt materi als a nd the p roducti o n of "visua ls" for televisio n a nd mo tion
pictures.
STAGECRAFT (1) , (2)

Prac tical work in sce n er y a nd set p ainting. Set d ecora ti o n. Studio and stage
problems in "set up" a nd "strik e" of sce ner y and settings. Sce ne storage and set
tra nsp orta tio n.
MAKEUP ( 1), (2)

C h ar acter d elinea tio n thro ugh th e applica ti o n of mak e-up a nd ch aracteri za tio n
techniques developed fo r the sta ge, televisio n a nd moti o n p ict ures.
ENTERTAINMENT BUSINESS (1-2) , (2)

T h e r a nge of acti vities th at ma ke up th e en tertain me nt business: cr eator to p erform er to aud ience. A rti st ma nagem en t, "booking," "show b usiness" p ro motio n,
" talent," royalti es, th e m usic busin ess, mo ti o n p icture di stri butio n, etc.
PUBLICITY AND PUBLIC RELATIONS (1 ·2), (2)

Exp eri ence in crea ting a nd ex ploiting p ubli city. W riting p u blici ty cop y a nd
n ews releases; d evelo ping publicity so urces. T h e m ech a nics of co nd uctin g p ublicity. T h e p ublicity r equirem ents o f th e e nterta in me n t ind ustry. Pr incip les of
pu blic relatio ns. Crea ti o n o f good will in em p loyee, stockho lder a nd com muni ty
rela tio ns.
RADIO-TELEVISION TIME SALES AND STATION
BUSINESS MANAGEMENT (1 -2), (2)

Tech n iq ues in selling ra di o-televisio n " ti me" an d programs. F un ctio ns of the
" tim e b uyer." Sta ti on-ad vertising age ncy relat io nships. Liste nership p romotio n.
Audie nce meas ure ment p racti ces. Sa les contracts. L abor relatio ns. P ayroll p roblems. O verhead a nd progra m costs. In ve ntor y co n trols of progra m elemen ts,
film librari es, etc.
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Speech
Speech is the primary e lemen t in the Columbia College curriculum. Th e Speech program is directed to the objectives of: ( I )
jJroviding studen ts with a thorough preparation in th e speech
arts as a n ecessa ry preface to professiona l competence in th e areas
of communication (2) affording prosjJective teach ers of speech and
allied su bjects at th e elementary, secondary school and co llege
leve ls an opportunity for compre h en sive study in spe ech production, speech training methods, the vario us ajJplica tions of the
speech arts, and elementary speech therapy.

FUNDAMENTALS OF SPEECH (1-2·3), (2)

To e nable th e indi vidual to develop mo re effective sp eech h a bits, the class provides the stude nt with directed practice in phoneti cs, voice projection, to ne producti o n, voice placeme nt, breathing, a rti cul ati o n a nd e nun ciati o n.
EFFECTIVE SPEECH (1·2), (2)

This cl ass is designed to provide th e stud ent with speech co nftde ncc. Instruction
is directed towards the business a nd socia l background o f the in d ividual so th at
class ex p eri e nce may be utili zed directly in everyday living. T h e class stresses
the prepara tion, organizatio n and deliver y of speeches fo r va ri ed occasio ns a nd
lays th e basis fo r more forceful a nd a tten ti o n-winning ex tempo ra neo us sp eaking.
PHONETICS (1), (2)

A study o f the phon eti c stru ctures of the English la ng uage. Usc of the Intern ati o n al Pho netic Symbo ls. T he utilizati o n of phon etics in co rrective sp eech and
speech educa ti o n.
INTERPRETIVE SPEECH (1-2 -3), (2)

Oral interpre tati o n of prose literature, poetry a nd drama tic material. Story telling a nd docum e ntar y n arration. T he selecti o n a nd programming of mater ial
for public presentation a nd platfo rm r eading.
DEBATE AND PUBLIC DISCUSSION (1), (2)

Considera ti o n of the techniqu es o f argumentation and p ersuasive speech. Study
of th e form of th e deba te a nd practice in debating on iss ues o f public interest.
CONFERENCE AND DISCUSSION TECHNIQUES-GROUP LEADERSHIP (1), (2)

Spea king fo r gro up a nd di sc ussion lead ership; designed to stimulate th e thinking
a nd r espo nse of o th ers and to enco urage more democratic participation in
~:,rro up processes. T he cond uct of th e panel, symposium, a nd public fo rm. Techniqu es of leading discuss io ns in business, educational, social o r orga ni za tio n al
situations.
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SECTION II
Advertising
The Advertising Program is designed as a practical preparation for objectives in advertising. A knowledge of the advertising
organization and its techniques is essentia l to any realistic undertaking in th e communication fields .

GENERAL ADVERTISING (1), (2)

Survey of the basic principles a nd practices of advertising: the p lanning of an
advertising campaign, layout a nd copy plan, medi a, market a na lysis, m ech anics
a nd production, schedules a nd appropriatio ns; the role of the advertising agency
and related topics.
ADVERTISING COPY WRITING (1-2), (2)

Practical experience in copywriting for a variety of media, products a nd services.
Special attention is give n to producing effective copy for retai l sales, direct mail,
small ads, circulars, trad e papers, contests, slogans a nd institutional advertising
projects.
MARKETING (1-2), (2)

The nature of m arketing; marke ting functions a nd institutions; re tailing a nd
wholesale practices; m a nufacturer a nd middleman relations; the consumer and
marketing; and marketing legislation.
MARKET RESEARCH AND ANALYSIS METHODS (1), (2)

The practical application of scientific methods in the anal ysis of a d vertisi ng and
marketing problems. Student projects in market a na lysis involving p lannin g,
interpretation and prese nta tion of r esults.
ADVERTISING MEDIA SELECTION (1), (2)

Selection of effective advertising media through an alysis of circula tion, "audience" and market information.
ADVERTISING PRODUCTION (1), (2)

A practical st udy in the key problems of advertising p roducti on: printing, r eproductio n and duplicating processes, using art work and pho tograph y, p ap er, ink,
typography, proo f r eading, bindery and gravure.
RETAIL ADVERTISING (1-2), (2)

A practical "workshop" i n retai l advertising and "poi nt of sale" merchandising,
covering projects for small businesses, circular and pamphlet preparation, window and counter displays, direct mail, market measurement, publicity, trade
associations, cooperative advertisin g and the use of TV and radio.
ADVERTISING WORKSHOP (1-2-3), (2) & (4)

Advertising age ncy a nd dep artment procedures. Practical ex p eri ence in agency
operations, cr ea tive fun ctions, account exec uti ve procedures a nd advertising campaigns. Specialized advertising methods, direct mai l, etc.
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SECTION III
English • Journalism • Literature
Th e English-j ournalism Program is concerned with developing the studen t's ability to w rite e[]ective ly. I t is organized to
jJermit the student to ach ieve : ( 1) a thoro ugh mastery of the
mechanics of writ ing, (2) a varied experience in the special f orms
of writing required by separate fi elds, (3) an opportunity for the
prosjJective w1·iter to find th e f orms which allow him most creative expression, and (4) a broader jJrofessional ajJplication of th e
creative writer's skill.
Th e accomjJanying lit erature studies are an imjJortant background to study in a ll fields of specializa tion.
In addition to the nasic Communications requirement, particular wri tin g sub jects are required of all students consistent
with their areas of concen tration . Oth er writing subjects may be
taken as electives.

ENGLISH COMPOSITION (1-2), (3)

Fundamentals o f writ ing. Necessa ry review of gr amm ar . Principles of expository
writin g.
ADVANCED WRITING PRACTICE (1-2) , (2)
EFFECTIVE READING

(R emedial subject; no coll ege credit.) For stud e nts who need sp ecial work to
improve the ir reading speed and co mpre hension.
GENERAL SEMANTICS (1), (2)

A st ud y of the impact of language on hum an behavior and social questio ns. The
ro le of language in the d eve lopmen t of group co nOict a nd prejudice. Psycho logica l im p li catio ns o f language.
FICTION WRITING (1·6). {2)

Techn iques o f writing fi ction. Guidance is provided for students desiring fa cility
in writ in g sho rt stories and book length fi ct io n.
PLAYWRITING (1-2), (2)
A practi ca l workshop in playwriting to provide the stude nt with ex peri ence in

writing dialogu e, plo tting, and co nstructing the various t yp es o f p lays. Critique
of individual stude nt playwriting projects.
BROADCASTING WRITING (1-2), (2)

Writing fo r radi o and television. Commercia l, dramatic a nd program features.
MOTION PICTURE WRITING (1-2) , (2)

"Trea tm e nts" and scripts for industrial , com mercial , training a nd documentary
film s. Writing for th e dramati c feature. Crea tin g and writin g of strip a nd slid e
fil ms.
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COMEDY WRITING (1), (2)

Design ed for th e writer, the prospective producer or performer of co medy materia l. Analys is of outstanding examples of comedy in stage, telev isio n , a nd e ntertainment fea tures. Individual comed y styles and routin es. Wit a nd humor
in literature. Practice in writing comedy for p erformers a nd "show" situ ations,
comedy-drama, and humorous fi ction or article writing.
POETRY WORKSHOP (1-2), (2)

For the writer of poetry or th e serious stude nt who seeks a n understanding and
appreciation of poetic literature.
CRITICISM AND REVIEWING (1), (2)

Theory a nd techniques of critical a nd interpretive writing with particular emphasis on the entertainme nt media.
FUNDAMENTALS OF JOURNALISM (1), (2)

A broad survey of the fi eld of jo urnalism, including a stud y of newspapers,
m agaz ines a nd house organs. The student ga ins a n understanding of th e responsibilities a nd requireme nts of journali sti c work, and th e importa nce of journ alism as a system of commu ni ca tion. Lectures, discussion s, movies, visits to
local n e\vspa p er plants, and interviews with jo urn alists.
NEWS WRITING (1-2-3), (2)

Intensive practice in gathering a nd writing of n ews. The factors that go into
ge tting a good story. Development of a so und news sense.
FEATURE WRITING (1), (2)

R esearch a nd writing for n ewsp aper and magazm e fea tures a nd sp ecial ass ignmen ts.
NEWS WORKSHOP (1-2-3), (2) & (4)

A n adva nced project in n ews reporting requiring mature wntmg a nd research
skills. R egul ar and varied news assignments and fea ture reportin g.
BROADCAST NEWS (1-2), (2) & (4)

Course description Television section .
ADVERTISING COPYWRITING (1-2), (2)
Course description, Sec. 1I.
PUBLICITY (1-2), (2)

Course description, Genera l Communications Subjects.
WORLD LITERATURE (1-2) , (2)

T h e readin g and discussion of boo ks whi ch h ave had a profound influence on
modern tho ught. Selections from various fi elds: Literat ure, J o urnalism, S'ocial
Science, etc.
EUROPEAN LITERATURE (1-2-3-4), (2)

A study o f th e major works o f European writers.
AMERICAN LITERATURE (1 -2-3 -4), (2)

A stud y o f the major works of American writers.
ENGLISH LITERATURE (1 -2 ), (2)

A stud y of o utsta nding examples of E nglish litera ture.
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SHAKESPEAREAN AND ELIZABETHAN DRAMA (1-2), (2)

A study of the representative plays of Shakespeare and the dramatists of the
Elizabethan period.
DRAMATIC LI TERATURE (1-2-3), (2)

A survey of outstanding examples of the drama from the classical to the contemporary.
THE SHORT STORY ( 1-2, (2)

A consideration of the techniques of the short story with a particular emphasis
on mod ern and contemporary writing.
RADIO DRAMA (1), (2)

A study of the special variety of dramatic presentation which reached its zenith
in th e ten years of radio, before TV.
THE LITERATURE OF THE MOTION PICTURE ( 1), (2)

A study of the motion picture as dramatic literature and critical, historical and
interpretive writing about motion pictures.
TELEVISION DRAMA ( 1), (2)

Outstanding examples of television drama. The specialized styles and techniques
shaped by the technology of the medium and the mass audience will be studied.

Basic Communication
The ability to communicate effectively is essential to success
in any career or field . Effective communication is based on an
ability to read well and to writ e and speak fluently. In general,
well developed skills in reading, writing and speaking are critical
requirements for productive college study.
All entering students must include the "Basic Communication" sequence in their programs or have earned equivalent credit
for such study at another college. Remedial study in "Basic Communication" subjects may also be required of students, where instructors feel a student's progress is impeded by a reading, writing
or speaking deficiency. The "Basic Communication" sequence includes: "Effective R eading''; "English Composition" (1-2), (3 );
"Fundamentals of Speech" (1-2), (2); " Effective Speech" (1-2), (2).

English Language Program
Students with En g lish lan guage handicaps in reading, writing
or speaking, and jJm·ticularly those students who have come to
Columbia College from foreign countries whose academic performan ce would be diminished by language handicaps, must enroll in "The Eng lish Language Program" either as a prerequisite
to other study or concurrent!)' as is appropriate. Subjects provide
int ensive ex perience in comjJrehension, reading, writing and
sjJee ch shills.
ENGLISH LANGUAGE I (1), (7).
ENGLISH LANGUAGE II (1), (5).
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SECTION IV
Social Science
UNITED STATES HISTORY (1-2-3), (2)

The development of American political, social and cultural institutions from the
period of exploration to the present.
HISTORY OF LATIN AMERICA (1), (2)

The political, social and cultural development of countries in Central and South
America from the period of coloni zation to the present.
EUROPEAN HISTORY (1-2-3), (2)

The History of Europe from the 16th century to the present.
HISTORY OF THE FAR EAST (1), (2)

A study of the history of eastern Asia.
HISTORY OF THE NEAR EAST (1), (2)

A history of the development of the Near East, the origins and development of
Moslem religion and culture, the political history of the area a nd its relations
with the world.
CULTURES OF THE WORLD (1-2), (2)

An inclusive survey of the social organization, religious practices, arts and
economics of various primitive and contemporary societies.
THE GOVERNMENT OF THE UNITED STATES (1-2) , (2)

Federal, State a nd Local government and the role of the Judiciary in the United
States.
THE AMERICAN EXPERIENCE (1), (2)

An u nderstanding
process. The class
current issues and
ocracy. (Required

and appreciation of the American society and the democratic
will present leaders of American life in a discussion of rna jor
their background in the development of the American d emstudy for students from foreign countries.)

ECONOMICS (1-2), (2)

Basic principles of the economic system; problems of production, distribution
and consumption, monopoly, competition, money and banking.
GENERAL PSYCHOLOGY (1) , (3)

An introduction to the basic problems of hum an behavior with emphasis on the
dynamics of adjustment; the nature of human motivation ; the varieties of
human emotion; problems of m ental conflict; the development of personality;
mental hygiene.
ABNORMAL PSYCHOLOGY (1), (3)

Behavior problems and abnormalities. Heredi tary and envi ronmental factors in
mental d isorders, their symptoms and treatments. Prerequisite: General Psychology.
ADOLESCENT PSYCHOLOGY (1), (3)

The physical, social, emotional and mental development of the ado lescent. The
basic problems of adjustment that confront the adolesce nt in a changing society.
The impact of ado lescence on personality development; problems of maladjustment and their treatm ent.
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Contemporary Social Studies Program
ISSUES IN INTERNATIONAL RELATIONS (1), (2)

The diplom atic process. Negotiation. Movements for r egional a nd world
organization. The United Nations. Peace and disarmame nt. Alliances and nonalig nme nt.
WORLD POLITICAL ISSUES AND IDEOLOGIES (1) , (2)

The Cold ',Yar and the ideologica l basis of con flict between the West a nd the
Communist worlds. The political prdcess in th e New Nations. Nationa lism and
i nclependence.
CURRENT WORLD HISTORY (1 -2·3·4), (2)

An exam inat io n a nd discussion of curre nt issues, personalities and events on
th e domestic and world sce ne.
AMERICAN POLITICS (1), (2)

His tory an d curre nt eve nt. Part ies, process and p ersonali ties in American politics. The party machinery an d me thod. The polit ical party an d government.
l\ ri nori ty parties and issue moveme nts.
RACE IN MODERN SOCIETY (1), (2)

The critical issues of ra ce in Ameri ca a nd o n th e world sce ne. The myths of
ra cial superiority. Cultural and r eli gio us co nfli ct.
THE AMERICAN CITY (1), (2)
r\ stud y o f con temporary urban America. The social process, the problems, the

progress and th e future of the big cit y.
CONTEMPORARY SOCIAL AND ECONOMIC QUESTIONS (1), (2)

A n examination of the paramo unt socia l and eco nom ic questions in America:
un employment, automation, leisure time occ upatio n, o ld age, housing, marriage
and the famil y, etc.
CRIME AND DELINQUENCY (1), (2)

A stud y o f the problems of adult crime, juve nile delinque ncy, the police, laws
and th e co urts and the priso n system in th e United States.
RELIGIOUS MOVEMENTS IN CONTEMPORARY SOCIETY (1), (2)

R eli gio n 's impact o n mod ern society. R eligio n and political a nd socia l ac tio n.
Current iss ues and even ts in reli gion. Ec ume nism. Con temporary religious
tho ug ht and morality.
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SECTION V
Science
SURVEY OF BIOLOGICAL SCIENCES (1-2), (3)

The elementary fa cts a nd principles of such biological sciences as A natomy,
Physiology and Gene tics.
SURVEY OF PHYSICAL SCIENCES (1-2), (3)

The elementary facts and principles of the sciences o f ch emistry and physics.
SURVEY OF THE EARTH SCIENCES (1-2) , (3)

A survey of earth sciences, including ph ys ical geogra ph y, study of weather and
climate, geo logy, minera l and fuel reso urces and ocea nograph y.
MATHEMATICS FOR TEACHERS (1 -2), (2)

A systematic review of b as ic arithmeti cal a nd math emati ca l operations. The d evelop ment, importa nce and influence of number ideas. The course is designed
to provide bac kgro und in these areas for teachers.
SCIENCE TODAY (1-2), (2)

Appreciation o f th e remark ab le advances o f mod ern science. Understanding the
sci entific princi pies in voh·ed in major scie ntific events and di scoveri es. The
socia l and eco nomi c implica tion s of science toda y.
SCIENCE, HEALTH AND SOCIETY (1), (2)

The fun cti o n o f medi ca l science in public health and social p olicy. Iss ues, eve nts
and o pportunities in public hea lth.

SECTION VI
Humanities
HISTORY OF THE THEATER

The history of th e th eate r from its beginning to the present. Em phasis o n
th ea ter architecture, styles and methods of staging and performance.
MUSIC RESOURCES (1 -2 -3), (2)

Provides studen ts with a background in classica l, ja zz, Ame rica11 and world fo lk
music. R eso urces for using music in their future fun ctio ns within the ent ert ai nme nt m edia. Classes will listen to represe ntati ve music a nd h ear special guest
lectu rers a nd performers.
ART HISTORY (1 -2), (2)

A survey o f the major p eriods a nd areas of accomplishm en t
sculpture, architecture and design.

111

Art : painting,
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INTRODUCTION TO PHILOSOPHY (1 -2) , (2)

A ge neral survey of the field of p h ilosophy in which significant currents of
tho ughts are discussed. The works of leading philosophers.
CONTEMPORARY CULTURE (1 -2 ), (2)

T h e state of the Ar ts today: Music, Art, Liter ature, the Theater and other
enterta inment for ms. An assessment of curr ent society and its motive and
sh aping effect on the cultural fo rms.

SECTION VII
Education
We live in an age of spectacular scientific advance and quickened climax of social issues. I f Education is to meet the challenge
of these changes, there is an immediacy about communicating
ideas effectively.
Th e Columbia College Program in Education responds to this
need in a number of wa}'S. ( 1) I t is a preparation for teachers of
speech, dramatic and communication arts. (2) It develops a
teacher, whose knowledge of communication techniques and facilities can be utilized by educators in other subject areas. (3) It
provides specialized study to improve classroom presentation
skills. (4) It prepares teachers to present education in a "dramatic" f01·m, which often achieves the most successful and rapid
learnin g.

AMERICAN EDUCATION (1) (3)

The nature and function of the American educational system. Basic issues confronting American schools in a changing society. Traditional and progressive
approaches to educational problems.
HISTORY OF EDUCATION (1 ), (2)

This course serves to give students a d eeper understa nding of current practices
and problems in education by tracing their historical develop me nt.
PHILOSOPHY OF EDUCATION ( 1), (2)

A study of the significant currents of tho ught and their influe nce on modern
educa t ion. The mean ing of edu ca tion , educa tio nal aims and values, democr acy
and education , ideals.
HEALTH AND PHYSICAL EDUCATION (1-2), (2)

The structure and fun ctio ns of th e huma n mechanism. Development and appreciation of health principles a nd of physical training methods. Safety ed ucation and r ecrea tion programs.
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STUDENT TEACHING ( 1) , ( 5)

Observation and participation in o ne of the cooper ating sc hoo ls, where the
student receives his first experience in teaching under the guidance of a car efull y
selected director.
TELEVISION IN EDUCATION (1-2), (2)

Subject stresses the special requirements of educa tion al TV progr ams a nd classroom teaching by television. It includes study o f and student projects in developing ed u ca tional TV fea tures, adult edu ca ti on , prese nt atio n o f histori cal,
scientific a nd public service materi a l via television.
METHODS OF TEACHING ENGLISH (1), (2)

Study in the teaching of composition, litera ture and la nguage. J\f ethods and
facilities in teaching poetry, fi ctio n a nd no n-fictio n. Diagnosis of st ude nt difficulti es a nd evalua tion of progress in the Language Arts.
TEACH I NG OF READING (1-2), (2)

A survey course o n teach ing of reading. The na ture o f th e reading process.
Histori cal development of teaching m ethods and instructi o n materia l. The development a nd guidance of a sound r eachng program. Diagnosing a nd correc tin g
read ing difficulti es.
EDUCATIONAL PSYCHOLOGY (1), (3)

A study of the problems of lea rnin g as th ey appl y in the classroom situati on.
R ece nt research a nd theori es o f lea rnin g, laws of learnin g, co nd itio ns affec tin g
learning.
PRINCI PLES OF EDUCATIONAL AND PSYCHOLOGICAL GU I DANCE (1-2), (2)

An orie ntat ion in psycho logica l tests, materi als a nd techniqu es used in voca tional
a nd ed uca tio na l guid an ce a nd in p erso nn el selecti o n. M ethods o f measuring
skill s a nd abi lities a nd persona lity factors a nd methods o f evaluating indi vid ual
performa nce are studi ed.
METHODS OF TEACHING RADIO AND TELEVISION ( 1), (2)
SCHOOL AND COMMU NITY THEATER (1), (2)
METHODS OF TEACHING SPEECH IN ELEMENTARY AND
SECONDARY SCHOOLS (1 -2), (2)
METHODS OF TEACHING SPEECH FOR COLLEGE CLASSROOM
AND ADULT EDUCATION (1), (2)
INTRODUCTION TO SPEECH THERAPY (1 -2), (2)

The co urse is d esign ed to provi de a ge neral survey of th e subject of sp eech
therapy, a review of literat ure and methodo logy, and an examina ti o n of current
practices.
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The Program in Mass-Communications
for Foreign Students
T hi s comprehen sive progr am o f stud y for students r eturning to foreig n
countri es is designed to provid e in tens ive, pract ica l educat ion in th e m e thods
and faciliti es o f television, radio bro adcast ing, motion pictures, journalism a nd
audio-Yisua l m a terials.
Study is orga ni zed to proYide learning in the "ways and means" to employ
the e normo us poten ti a ls of modern mass-comm uni ca ti on in the urge n t growth,
d e \·elopme nt and educationa l ta sks o f d evelo ping nati o ns and r egio ns.
T he program req uires study covering two Semesters a nd a Summer Term
(a pproximately eleven months). lt is ope n to any stud e nt o f a fore ig n country
w ho meets th e Co ll ege's regul ar e ntrance r eq uireme nts a nd has appropriate
English Language fa cility.
Credits earned ca n be used to meet requiremen ts for the Bachelors D egTee
if the student elects to co ntinue in a r egu la r D egr ee program. Fu ll credit for
th e "i\ lass-Cornmun icatio n Program " may be used as a co mpl eted major field o f
stud y, fu lfi lling the requirem ent for the Bachelo rs D egree if the stude nt has
previously compl eted ~6 Se mester Hours of transferable study a t another
institution.
\1Vhere the Coll ege determines th a t a student 's English La ngu age ski lls a re
insufficient, such students w ill be r equired to e nro ll in "English L anguage"
co urses e ither as a preface to or concurrent ly with stud y in th e "i\ l ass-Communica ti o n Program"_
PROGRAM
FIRST SE M ESTER

SECOND SE\!ESTER

Audio-Video Pri nci pies (2) *
F und ame ntals o f Television (2)
Introductio n to Pho togra ph y (2)
Fundamentals o f J ourn a lism (2)
i\fass-Communi catio n (2)
T he Ameri ca n Experie nce (2)
Audio-Visual l\faterials (2)
Te lev ision Faci li t ies (2)

Tcle\·ision Facilities li (2)
Radio Broadcasting (4)
Fundamenta ls of l\ fot io n Pict. (2)
Staging Facili ties (2)
News Worksho p (4)
Radio-Tcle\·ision Education (2)
Co n temporary vVorld Histor y (2)
SU \l\1ER TER\1

Television Product io n \1\Torkshop (4)
Fi lm Prod uct io n (4)
Communi ca ti o n Projects (4)
Co urse substitution wi ll be arranged wh ere a stude nt has compete ncy in a n
area o f stud y. ( )* Semester Hours of Cred it. Subj ec t descriptions included
in appropriate sectio ns of the catalogue.
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The Center for New Music
Th e Colu m bi a College Ce nter for New M usic w ill be ina ug ura ted a t th e
start of th e 1965-1966 college yea r. It will em br ace m a n y ac ti viti es ce ncern ed
w ith th e co mpos itio n a nd p erfo rm a nce o f co ntem por ar y music. Jt is d es ig n ed to
bring com posers a nd p erfo rm ers toge th er and to ex plore th e aesth eti c as well as
techni ca l asp ects o f music today.
The Cen ter will wo rk toge th er w ith th e o ther d ep artme n ts o f th e College
a nd will shar e th eir inter es t in th e r ecip rocity bet wee n co mmuni ca ti o n, society,
a nd th e arts. 1\fost p arti cul arl y, it will unite w ith th e li tera ry, th ea ter, a nd
\' isua l arts in a full stu dy o f th e issu es, eve nts, a n d c ulture o f t he co ntem porar y
wo rld.
T h e Ce nter will m ake a n im po rta nt co ntribu t io n to the cul t ura l e nviro nm e n t o f th e College thro ug h co ncerts and p erfo rma n ces fo r st u de nts a nd fac ulty.
It wi ll a lso p r ese nt pr ogr ams fo r th e pu b li c a t large. In ad d ition, it a ims to
stimu la te the mu sica l act ivities o f yo ung p eople in their schools a nd communiti es. In th ese ways th e C enter \viii g ive e nco uragem e nt a nd op po rtunity
to arti sts a nd a ud ie n ce alike.
The corn ersto ne of th e Ce nter will b e a pro fess io na l wo rk sho p o rches tra,
th e Chicago j azz Ensem ble. Aro und th is o rchestra a va ri ety of instru me nta l a nd
\' Oca l un its will be o rga n ized , som e o f whi ch ar e des ig n ed to tra in prepro fess ionals in the p erfo rming arts, with a sp ecial view towa rd co mmitted
effo rt in th e music o f tod ay.
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Tuition and Fees
Tuition is d etermined by the number of cr edit hours of instruction. Normal
"full-time-study" consi sts of twelve (12) to eighteen (18) credit hours (Semester
hours) per Semester. T uition fo r the full-time student (taking 12- 18 credit
hours) is $450.00 each Semester . Tuition for programs of less than 12 cr edit
hours is $34.00 for each cred it hour (Semester Hour). Summer school tuition
is $34.00 p er credit hour.
Tuition fo r th e "English La ng uage Program" is $34.00 per Sem es ter Hour.
To ta l tuiti on for th e "Mass Co mmuni ca tio n Program for Fo r eig n Students" is
$ 1,400.00, whi ch includes all n ecessar y tex t boo ks, la boratory fees, instructional
and req uired individua l m ateri als and eq uipme nt.
An A cceptan ce Fee of $ 10.00 is r equired of all students e nroll ing for the
first time, who plan full-tim e stud y. $5.00 is ch arged all p art-time students enro llin g for the first tim e. The Accepta nce Fee is non-refund able.
For a n ew student, a registra tion position· is r eserved whe n a fo rmal letter
of acceptance is sent. To va lida te this reservation, a paymen t of the A cce jJtance
Fee is requ ired of the student within fift een days of notification of accep tance.

A R egistration and A ctivity Fee o f $5.00 is charged stude nts each T erm in
which th ey arc e nrolled. The proceeds o f this ar e used to help defray some of
the costs o f th e College n ews paper, progr ams, exhibits, special lectures and
stud ent socia l acti vi ti es.
Tuition is payable in advance. Stude nts who pay their tuition for a term in
full before the e nd o f the first week of the Semester, will obtain a refund o f
5% o f their tuition for the T erm. Where n ecessary, stude nts, ma y, with the
p ermission of the R egistrar, arra nge to p ay their tuition in installments. A
charge eq ual to 5'/'o of th e Term's tuition wi ll be added when students elec t a
pa yment program extending beyond th e twelfth week of a Term.
Special fees may be charged fo r som e subjects where texts or in d ividua l
materials arc suppli ed the st udent.
Columbia College is an approved institution o f higher learning for r ecipie nts
of Illinois State Scholarship Awards.
Columbia College participates in the NATIONAL DEFENSE STUDENT
LOAN PROGRA!'vl. Any full -time student at Columbia College, or a n y ap plicant who has been accepted for admiss ion to Columbia College may be eligible.
Appli ca ti o n forms fo r Nation al Defense St ude nt Loans, or informatio n abo ut
th e Loan Program or Col umbi a College·s Deferred Tuition Pla n, m ay b e obtain ed by writing to the R egistra r.
\ t\'h ere a stude nt interrupts e nro llme nt during a term , the fo llowing "Schedule
of Refund " shall apply. An y amo unts owed by the stude nt are due and payable
at the time of withdrawal. The cfl cctiv e date of withdrawal will b e the d ate
written notice of such wi thdrawal is received by the College. Otherwise full
tuition for the term will be charged.
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Refunding Policy
PERCENTAGE OF SEM ESTER's
TUITION C HARGED

WHERE ATTENDED DUR I NG
PERI OD I NCLUDI NG

l sT Week of Term .
2No Week of Term
3RD Week of Ter m
4TH Week of Ter m
5TH Week of Ter m
6TH Week or More

.
.
.
.
.

10%
20%
40%
60%
80%
. 100%

No refu nd will be made where withdrawal is ordered by the College.

School Calendar 1965-1966
FALL TERM-1965

Monday, September 20 ... .... . . . ...... . ...... . ........... Classes B egin
Thursday, November 25 ....... . .... . .. .. ..... Holiday- Thanksgiving Day
Monday, December 20 ................... . . . . . . Christmas Vacation B egins
Monday, J an uary 3, 1966 ..... ........ . . . ... . .. . .. ...... . Classes R esume
Saturday, January 29 .. . . .. .......... . ..... . . . ... . . End of First Semester
SPRING SEMESTER-1966

Monday, February 7 ........................... . ..... . . ... Classes B egin
Monday, April 18 .. ......... . .... ... . . .. . ......... Spring R ecess B egi ns
Monday, April 25 . . . .. .. ... .. ......... ... .............. Classes R esume
Saturday, June 11 . .......... . ... ...... .. .. . ..... End of Second Sem ester
SUMMER TERM-1966

Monday, June 20 .... . .. . . . ..... . .. .. . .. ....... . .. .. ..... Classes B egin
Saturday, August 27 ... . ................ . .. . . . . .. .. End of Summer Term

